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They spend over 17 hours per day with technology.

More than half of Gen Z teens are texting 
or playing mobile games during school hours. 

No established digital loyalties. They look 
at all the bells and whistles of new tech 
to determine what to use, and their usage 
can change at any time.

More likely to spend most of their time 
on YouTube and Instagram versus Facebook.

Gen Z teens pay the most attention to video 
and mobile banners.

Their life has been a steady stream of technology.
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The first generation born into 
the world with internet access.  
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