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THE CHANGING PROFILE
OF THE UNDERGRADUATE

STUDENT

of the 21.8 million college students
who entered college this past fall
are non-traditional students, over
the age of 25.

These students supplement on-campus
with online courses. Some take online
courses from schools other than the one

they attend in person.
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Social Media plays a critical role
in students’ daily lives.
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of college students say they are
very likely to vote in the upcoming
elections. Social media is the top
influencer in who to vote for.

Television is viewed on their time
with both paid and streaming options.
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Online TV, such as Netflix and YouTube,
is overtaking television subscription services.
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